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Hyundai Dealer Advertising Co Op Program Guidelines for New Dealers: What You
Need to Know

hyundai dealer advertising co op program guidelines for new dealers are
essential for anyone stepping into the Hyundai franchise world. Navigating
the ins and outs of co-op advertising can feel overwhelming at first, but
understanding the guidelines early on can save you time, money, and
headaches. Whether you’re launching your dealership’s marketing efforts or
looking to optimize your advertising budget, these guidelines serve as a
roadmap to ensure your campaigns align with Hyundai’s standards and maximize
your reimbursement opportunities.

Understanding the Hyundai Dealer Advertising Co
Op Program

Before diving into specific guidelines, it'’s important to grasp what the
Hyundai dealer advertising co op program is all about. Essentially, this
program is designed to support dealers in promoting Hyundai vehicles through
cooperative advertising. Dealers invest in advertising locally, and Hyundai
reimburses a portion of the cost, encouraging dealers to maintain a
consistent brand image while reaching customers effectively.

This partnership is mutually beneficial: Hyundai strengthens its brand
presence nationally, and dealers gain financial support for their marketing
efforts. However, to participate and receive reimbursement, dealers must
strictly adhere to the co op program’s rules.

Why New Dealers Should Prioritize These Guidelines

New dealers often face a steep learning curve regarding advertising budgets
and brand compliance. The Hyundai dealer advertising co op program guidelines
for new franchises help set expectations about what advertising activities
qualify for reimbursement, what deadlines to meet, and how to submit claims
properly. Following these guidelines can prevent costly mistakes like denied
reimbursements or non-compliant advertising that could reflect poorly on your
dealership.



Key Guidelines in the Hyundai Dealer
Advertising Co Op Program

The co op program has several core components that new dealers should
familiarize themselves with:

1. Eligible Advertising Media

Hyundai’s program supports a range of advertising media, but not all types
qualify. Typically, the program covers:

Local TV and radio spots

Newspaper and magazine ads

Digital advertising, including social media and search engine marketing

OQutdoor advertising such as billboards

Direct mail campaigns

It’s important to note that some media may have restrictions or require prior
approval. For example, digital ads often need to follow specific creative
guidelines to ensure brand consistency.

2. Creative and Brand Compliance

Hyundai maintains strict standards for advertising content to protect its
brand image. New dealers must use approved logos, taglines, and vehicle
images. Deviations from the brand’s style guide can lead to disqualification
for co op reimbursement.

Many dealers find it helpful to work with Hyundai'’s creative resources or
approved marketing vendors to develop ads that meet these standards. This not
only speeds up the approval process but also ensures that your advertising
resonates with Hyundai'’s target audience.

3. Budget and Reimbursement Limits

The co op program generally reimburses a percentage of the dealer’s
advertising spend, often up to 50%. However, there are caps on total



reimbursement amounts based on dealer size and market.
New dealers should carefully track their advertising expenses and understand
the reimbursement calculation. Keep all invoices, contracts, and proof of

performance handy, as Hyundai requires this documentation during the
reimbursement claim process.

4. Submission Deadlines and Documentation

Timeliness is critical. Hyundai typically requires reimbursement claims to be
submitted within a specific window after the advertising campaign runs, often
within 90 days. Missing these deadlines can mean losing the co op benefit
entirely.
Claims usually require:
e Copies of the actual advertisements (e.g., print ads, screenshots of
digital ads)

e Invoices or receipts showing payment

e Proof of run dates or broadcast logs for TV and radio

Organizing these documents as campaigns conclude will streamline your
reimbursement requests.

Tips for New Dealers to Maximize Hyundai Co Op
Advertising Benefits

Starting strong with the co op program can give your dealership a competitive
edge. Here are some practical tips:

Leverage Approved Marketing Materials

Hyundai offers a variety of pre-approved marketing assets like templates and
videos. Using these materials not only ensures compliance but also saves time
and creative costs.



Plan Advertising Campaigns Strategically

Rather than sporadic ads, develop a coordinated marketing plan that aligns
with Hyundai’s national promotions and your local market needs. This approach
often results in better customer reach and higher co op reimbursement
efficiency.

Maintain Open Communication with Your Hyundai
Representative

Building a good relationship with your regional Hyundai marketing contact can
provide insights into upcoming co op opportunities and program updates. They
can clarify doubts and help troubleshoot any issues with claims.

Track Your Advertising Spend Carefully

Implement a system to monitor all advertising expenses related to Hyundai
campaigns. Accurate tracking helps prevent missed reimbursements and allows
you to analyze which channels provide the best return on investment.

Common Mistakes to Avoid in the Hyundai Dealer
Advertising Co Op Program

Even experienced dealers sometimes stumble over the nuances of the co op
program. New dealers should watch out for these pitfalls:

Submitting late or incomplete reimbursement claims

Using unapproved creative materials that violate brand guidelines

Investing in advertising channels that don’t qualify for co op
reimbursement

Failing to document proof of advertising runs and payments

Ignoring national Hyundai advertising campaigns and missing
synchronization opportunities

Avoiding these errors helps keep your dealership in good standing and ensures
you make the most of the co op program’s financial support.



How the Hyundai Dealer Advertising Co Op
Program Supports Long-Term Growth

The co op program isn’'t just about short-term savings; it’s a strategic tool
for brand building and customer engagement. By aligning your advertising
efforts with Hyundai’'s national messaging and quality standards, your
dealership can build trust and recognition in your community.

Moreover, consistent, compliant advertising helps drive sales volume, which
in turn can qualify your dealership for higher co op reimbursement tiers and
additional marketing support.

Launching your advertising strategy with a clear understanding of the hyundai
dealer advertising co op program guidelines for new dealers puts you on the
path to success. With careful planning, adherence to brand standards, and
proactive communication, you’ll harness the benefits of cooperative
advertising to fuel your dealership’s growth and reputation in the
competitive automotive market.

Frequently Asked Questions

What is the Hyundai Dealer Advertising Co-op Program
for new vehicles?

The Hyundai Dealer Advertising Co-op Program for new vehicles is a marketing
support initiative where Hyundai provides dealers with financial assistance
or reimbursements for advertising and promotional activities to help increase
new vehicle sales.

Who is eligible to participate in the Hyundai Dealer
Advertising Co-op Program?
Typically, authorized Hyundai dealerships that meet program requirements and

comply with Hyundai's advertising guidelines are eligible to participate in
the co-op advertising program for new vehicles.

What types of advertising expenses are covered under
the Hyundai Dealer Advertising Co-op Program?

The program usually covers approved local advertising expenses such as print
ads, digital marketing, radio spots, TV commercials, and social media
campaigns that promote new Hyundai vehicles according to the program
guidelines.



How do Hyundai dealers submit claims for
reimbursement under the co-op program?

Dealers must submit detailed advertising invoices along with proof of
performance (such as copies of ads or media placements) through Hyundai’s
designated co-op program platform or portal within the specified timeframe to
receive reimbursement.

Are there any restrictions or guidelines Hyundai
dealers must follow when using the co-op advertising
funds?

Yes, dealers must adhere to Hyundai’s brand standards, use approved
advertising materials, avoid unauthorized discounts or messaging, and comply
with deadlines and documentation requirements set forth in the co-op program
guidelines.

Additional Resources

Hyundai Dealer Advertising Co Op Program Guidelines for New Dealers: An In-
Depth Review

hyundai dealer advertising co op program guidelines for new dealers represent
a pivotal framework that governs how automotive retailers collaborate with
Hyundai Motor Company to promote new vehicle sales. These guidelines are
instrumental in defining the terms, conditions, and procedures for leveraging
the co-operative advertising funds that Hyundai allocates to its dealer
network. Understanding these protocols is essential for dealerships aiming to
maximize their advertising budgets while maintaining compliance with the
manufacturer’s standards.

The Hyundai dealer advertising co op program is structured to incentivize
dealers to invest in marketing activities that align with Hyundai’s brand
message and sales strategies. New dealers, in particular, must navigate these
guidelines carefully to ensure that their advertising initiatives qualify for
reimbursement or financial support. This article delves into the essential
components of Hyundai’s co op program guidelines, evaluating the program’s
scope, eligibility criteria, reimbursement processes, and the nuances that
new dealers must consider to optimize their advertising efforts.

Understanding the Hyundai Dealer Advertising Co
Op Program

At its core, the Hyundai dealer advertising co op program is designed to
foster a symbiotic relationship between the manufacturer and its dealers. The



program provides financial assistance to dealers by reimbursing a portion of
their local advertising expenditures, provided these ads meet specific
criteria set by Hyundai. This approach encourages dealers to increase brand
visibility and drive vehicle sales while ensuring a degree of uniformity and
quality control over how the Hyundai brand is represented in local markets.

Eligibility and Participation for New Dealers

New Hyundai dealers must first establish their eligibility to participate in
the co op program. Generally, eligibility hinges on maintaining a valid
franchise agreement with Hyundai and adhering to brand standards. Hyundai
typically requires dealers to submit a formal application or registration to
enroll in the program. Once approved, dealers gain access to co op funds
based on a percentage of their new vehicle purchases or sales volume, which
they can apply toward approved advertising efforts.

For new dealers, this process can be intricate. They must not only understand
the funding formulas but also ensure that their advertising campaigns align
with Hyundai'’s marketing calendar and guidelines. Some manufacturers require
minimum spending thresholds or specific types of advertising—such as digital,
print, radio, or television—to qualify for co op reimbursements.

Types of Advertising Eligible for Co Op Funding

Hyundai’s dealer advertising co op program guidelines for new dealerships
typically delineate which advertising channels and materials qualify for co
op funding. Commonly approved advertising types include:

Local newspaper and magazine ads

Radio and television commercials

Digital marketing campaigns, including social media and search engine
marketing

Direct mail and email marketing

OQutdoor advertising such as billboards and signage

Each advertising medium must adhere to Hyundai’s brand standards, including
the use of approved logos, slogans, pricing information, and promotional
messaging. Importantly, some promotional offers—such as special financing or
rebates—may require pre-approval or must be part of Hyundai’s national
campaigns to be eligible.



Reimbursement Process and Documentation
Requirements

A critical component of the co op program is the reimbursement procedure,
which ensures dealers are compensated for their qualified advertising
expenses. New dealers must submit detailed documentation to Hyundai or its
designated third-party administrator to receive co op funds. Documentation
typically includes:

1. Copies of invoices and paid receipts for advertising expenses

2. Proof of media placement such as tear sheets, broadcast logs, or digital
impressions reports

3. Completed co op claim forms, often requiring detailed breakdowns of
costs and campaign dates

Adherence to submission deadlines is paramount. Hyundai usually enforces
strict cut-off dates for claims, with late submissions potentially
disqualifying dealers from reimbursement. Additionally, claims undergo a
compliance review to verify that advertising content and placements meet the
manufacturer’s standards and that no unapproved messaging was used.

Brand Compliance and Quality Control

Hyundai’s dealer advertising co op program guidelines emphasize brand
consistency and quality control. New dealers must ensure that all
advertisements conform to Hyundai'’s visual identity guidelines, including
logo placement, color schemes, and typography. Unauthorized alterations or
inclusion of misleading information can lead to disqualification from the co
op program or even sanctions from Hyundai.

Moreover, Hyundai often provides templates, creative assets, and approved
messaging frameworks to assist dealers in creating compliant advertisements.
This support helps new dealers avoid costly errors and accelerates the
approval process for co op claims.

Advantages and Challenges of the Co Op Program
for New Dealers

Participating in Hyundai’s dealer advertising co op program offers several
advantages for new dealers. Primarily, it reduces the financial burden of



local advertising, enabling dealerships to increase their marketing reach and
competitiveness within their markets. The program also aligns dealer
advertising with Hyundai’s national campaigns, ensuring a cohesive brand
message that resonates with consumers.

However, the program is not without challenges. New dealers may find the
compliance requirements and claim submission processes complex and time-
consuming. The necessity to conform strictly to brand guidelines can
sometimes limit creative flexibility in advertising. Additionally, the
reimbursement model means that dealers must initially fund their advertising
efforts upfront and receive compensation only after claim approval, which can
strain cash flow, especially for startups.

Comparisons with Other Manufacturer Co Op Programs

When compared to co op advertising programs from other automotive
manufacturers, Hyundai’s guidelines are generally regarded as balanced in
terms of funding levels and administrative requirements. Some manufacturers
offer higher co op percentages but impose more stringent creative controls,
while others provide more flexibility at lower reimbursement rates.

For new dealers evaluating Hyundai’s program, it is essential to consider
these factors in light of their operational capacity and marketing strategy.
Dealers with robust advertising teams may navigate the guidelines more
efficiently, whereas smaller dealerships might prefer manufacturers with
simpler co op processes.

Strategic Recommendations for New Hyundai
Dealers

To maximize benefits from the Hyundai dealer advertising co op program
guidelines for new dealers, it is advisable to:

Engage early with Hyundai’s regional marketing representatives to
clarify program details and receive guidance.

Leverage approved creative assets and templates to streamline compliance
and reduce approval wait times.

Plan advertising campaigns around Hyundai’s national promotions to
increase eligibility for co op funding.

Maintain meticulous records of all media buys, invoices, and proof of
placements to expedite claims processing.



e Train marketing staff on brand standards and submission deadlines to
avoid costly mistakes.

By integrating these practices, new Hyundai dealerships can effectively
harness the co op program to build brand awareness and drive sales growth.

The Hyundai dealer advertising co op program guidelines for new dealers
present both opportunities and complexities. Navigating this structured yet
flexible framework demands attention to detail and strategic planning. When
executed properly, it serves as a valuable financial and marketing tool that
supports new dealerships in establishing a strong market presence within the
competitive automotive landscape.
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